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Topeka, Kansas - Roofing Industry - Feb 24 - Mar 2, 2026



CAMPAIGN OVERVIEW

What We Did
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Lead Generation Topeka, KS Dynamic Creative



AD CREATIVE

Facebook Lead Form Ads

Promoted real estate listing: 1920 Colonial,
Westboro

° Renovyte.co ces W

Own a piece of Westboro history.

This stunning 1920 colonial offers . See more
T R ' y : , , . .
Lead form CTA: 'Get Quote' for immediate

engagement

Image 1 drove 100% of conversions — clear
winner
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Westboro Colonial — $350K Copy focused on property history & value

proposition
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renovyte.co Own a piece of Westboro history.
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KEY METRICS

Campaign Performance at a Glance

215 $ $3.10 5 $46.45

Per Lead

Total Leads Generated Cost Per Lead (CPL) Budget Deployed

2,007 2,716 14.7%

Total Reach Total Impressions Click = Lead Conversion



ADS MANAGER REPORT

Raw Data from Meta Ads Manager
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CREATIVE PERFORMANCE

Image 1 vs. Image 2 Breakdown

IMAGE 1 — WINNER * IMAGE 2 — TEST VARIANT

34,079

Amount Spent

271.92

Cost per Lead

3.77%

Leads

Link Clicks

Amount Spent

Cost per Lead

CTR



COST ANALYSIS

Industry Benchmark Comparison

CPL vs. Industry Benchmark (USD) ¢ 60-80%

30~
Cheaper than typical U.S. real estate CPL
25
20 Q $3.10
15 1 Our cost per lead vs. $8-$25 market range
10 - 8
7 14.7%
S 3
4- Click-to-lead rate (>10% is strong for Meta)
O - T T

This Campaign Market Average Low Market Average High



AD CREATIVE ASSETS

Featured Property — Westboro Colonial




Campaign Delivered
Exceptional Results

15 qualified leads generated from a $46 test budget
CPL of $3.10 — 60-80% below U.S. market average of $8-$25
14.7% click-to-lead rate — well above the 10% Meta benchmark

Image 1 identified as the clear winning creative variant
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Dynamic Creative testing validated for scale-up

Prepared by Adith - Digital Marketing Specialist - Meta Ads
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